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Advertising M edia Planning and Buying T extbook

NEW! Media Planning & Buying in the 21st Century (3rd edition) is aleading textbook for students and
early career professionals about the process of marketing-media planning, media buying and media salesin
the 21st century. It isthe most comprehensive and up to date media book available explaining the basics of
mediain simple English and a 21st century integrated marketing communications (IMC) perspective.

Media Planning & Buying in the 21st Century

The book includes 26 chapters leading readers step by step in the development of an actual media plan.
Chaptersinclude entry level definitions and perspectives; the media revolution; the concepts of audience,
impact and media costs, media math; media in marketing, how media work; target marketing and geographic
development; the tools of IMC; role of traditional vs. digital media; internet marketing; developing a
strategic media plan; media negotiations and buying; media sales; the future, and a few surprises.

The Media Planning Revolution

Let the buyer beware! We arein the early stages of a media revolution with exponential change everywhere--
which impacts every aspect of the marketing communications and advertising media planning process.
Examples: changes in demographics, demand for integrated marketing communications and interactivity;
demand for accountability; new technologies and media innovations; certain traditional mediawill likely
flounder; media convergence will continue; and consumers will gain even more control over their media/
advertising consumption.

Jesse James Rides Again!

Asif learning about the exciting changes like those cited above wasn't enough, here’ s a new and perhaps
unexpected challenge for advertising media professors, students, and professionals alike. In the good old
days, media planning and buying and selling used to be a*“goody two shoes’ occupation, i.e., there was little
to no fraud found in buying or selling media, no fake audiences, no cheating, no illegal cooking the books,
no computer programs dedicated to stealing from advertisers. Disagreements, yelling and screaming, yes; but
intentional dishonesty and breaking the law? No. Multi-million dollar deals with television networks were
sealed with a phone call or a handshake. There was mutual trust between buyers and sellers. If amagazine
rep promised a page 1 position, you could take it to the bank.



Caveat-Emptor

Today, we are once again living in the Wild, Wild West. We are saturated with internet sales hype, dubious
audience definitions, and rampant on line ad fraud perpetrated by alarge handful of crooks. With bogus
clicks and fake impressions and no transparency, advertisers are being cheated out of at least $10-11 billion
or more annually by fraudsters. What' s worse, this fraud is taking place in the open. Industry leadership
knows about it, but has done nothing because everyone profits from it (except advertisers).

The Author: Ronald D. Geskey, Sr.

Ronald D. Geskey, Sr. spent over 30 years in account & media management at leading worldwide ad
agencies and teaching advertising and media at some leading U.S. universities; including: Leo
Burnett/Chicago, Texas Tech, D’ Arcy, Campbell Ewald and General Motors R*Works. Ron worked with
clients such as Allstate, Midland Bank, Green Giant, KFC, Heinz Ketchup, Glad Bags, 3M Company,
Conwed, Chevrolet Motor Division, Chevrolet deders, and General Motors. Ron has amastersin
marketing/communication from Southern lllinois University, and other post graduate work at Northwestern,
Michigan State, and Wharton.
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From reader reviews:
James M oor e

Why don't make it to become your habit? Right now, try to ready your time to do the important action, like
looking for your favorite book and reading a publication. Beside you can solve your trouble; you can add
your knowledge by the publication entitled Media Planning & Buying in the 21st Century, Third Edition:
Integrating Traditional & Digital Media. Try to face the book Media Planning & Buying in the 21st Century,
Third Edition: Integrating Traditional & Digital Media as your buddy. It means that it can for being your
friend when you experience alone and beside those of course make you smarter than ever. Yeah, it isvery
fortuned for yourself. The book makes you much more confidence because you can know anything by the
book. So, let us make new experience along with knowledge with this book.

Helen Rios;

The e-book with title Media Planning & Buying in the 21st Century, Third Edition: Integrating Traditional &
Digital Media posesses alot of information that you can understand it. Y ou can get alot of profit after read
this book. This specific book exist new understanding the information that exist in this guide represented the
condition of theworld at this point. That isimportant to yo7u to be aware of how the improvement of the
world. Thisbook will bring you inside new era of the internationalization. Y ou can read the e-book on your
smart phone, so you can read this anywhere you want.

Darla Kemp:

Media Planning & Buying in the 21st Century, Third Edition: Integrating Traditional & Digital Media can be
one of your beginner books that are good idea. All of us recommend that straight away because this
publication has good vocabulary which could increase your knowledge in language, easy to understand, bit
entertaining but nonethel ess delivering the information. The writer giving hig/her effort to put every word
into satisfaction arrangement in writing Media Planning & Buying in the 21st Century, Third Edition:
Integrating Traditional & Digital Media however doesn't forget the main place, giving the reader the hottest
and also based confirm resource information that maybe you can be certainly one of it. This great
information can certainly drawn you into brand-new stage of crucial considering.

Brent Whitty:

Reading a book to be new life stylein this year; every people lovesto go through a book. When you read a
book you can get alots of benefit. When you read publications, you can improve your knowledge, since
book has alot of information in it. The information that you will get depend on what types of book that you
have read. If you would like get information about your research, you can read education books, but if you
want to entertain yourself read a fiction books, this kind of us novel, comics, in addition to soon. The Media
Planning & Buying in the 21st Century, Third Edition: Integrating Traditional & Digital Media offer you a
new experience in reading through a book.
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